
PRESENTATION WILL START SHORTLY



Writing Effectively, Engaging Meaningfully, and Thinking Strategically Across Different Social
Media Platforms

Navigating The Social Sea



Introduction
Writing for Social Media

BEST PRACTICE: Personalize
copy and content across
platforms to tailor to each
audience

Writing for social media can be
overwhelming

CAN IT BE EASIER??



The Big 4 

Direct
Extensive

Descriptive

Brief
Quippy

Amusing

Limited
Formulaic
Ephemeral

Personal
Professional 
Situational



Facebook
Consistency

STRATEGY

VOICE

CONSISTENCY

How are we using Facebook?

How should we sound?

Would someone 
recognize us?

FACEBOOK COPY

DirectDirect

DescriptiveDescriptive

ConsistentConsistent

Facebook works best when choices are intentional.



Instagram
Brevity & Variety

EFFICIENT
IDENTICAL

Use the tool to save time.
Customize the content to fit

the platform

INSTAGRAM = Where Catholic media is happening RIGHT NOW

01

02

03

USE META BUSINESS SUITE

BUT CUSTOMIZE

KEEP IT SHORT

Manage + schedule directly

Facebook Instagram

Lead with what matters

The shortcut is the tool, not identical content.



X
Where does X Fit?

LOWER PRIORITY
Engagement has declined, so X may not warrant
the same time or investment as other platforms

STILL USEFUL
The platform can still have a role when audience
or message makes sense

KEEP IT SHORT
Short and sweet is a suggestion for Instagram,
but a necessity for X



LinkedIn
Discovery

Should you have a LinkedIn profile? 
Cross-functional platform for a variety of
content 
Actively engage with the type of content
you want to produce 



LinkedIn
What NOT to do 



Facebook vs. X
How can length of post impact engagement? 

Facebook

X



Instagram vs. LinkedIn 
What differences do you see? 



Important Things to Consider

Balancing between forms
of content/delivery 

Limited Engagement
&

Restricted Space
Is the post too “braggy”? 

Grabbing users
immediately



What about TikTok? 



What about TikTok? 
TikTok is having a moment in Catholic media



What about AI?  
What should the Catholic perspective be on AI social media tools? 

It depends! 
Generally, it’s not a good idea to use generative AI

However, utilizing select social media AI tools can be helpful
Ask Canva
Hootsuite’s OwlyGPT 
Meta AI
Always think of it as a springboard, not as a finish line



What about AI?  
Would you use these images?  



What about AI?  
And don’t get me started on AI flyers!  



Content Calendars 
Should I be scheduling posts well into the future? 

Content calendars are an excellent way to plan future material
Hootsuite
Catholic Social Media
Sprout

Free tools such as: 
Meta Business Suite
Buffer 

3 separate categories of content: 
Evergreen
Topical
Trends-Based



Three Types of Content
Each type holds value! 

Evergreen Topical/Timely Trends



Why Even Bother? 
Is it really worth it to tailor copy and content to each platform? 

Yes! 
Your audience for each platform is unique. Shouldn’t your copy and delivery
be, too? 
Understand your audience 
Key elements of social copy to always consider: 

Length
Tone 
Vocabulary 
Style
Cohesion 



Q&A
Did anything strike your attention? Confuse you? Excite you? 



Prompt
Put your skills to the test! 

Your parish is welcoming a new pastor next month and your team is in charge
of making the announcement across all social media channels. His name is Fr.
Bob Smith and he’s been a priest for over 15 years. 

Practice writing the announcement post in at least two different styles -
Facebook, Instagram, X, LinkedIn, and TikTok. Feel free to do all three or four if
time permits! Think about audience, style, and delivery. 

Full creative control! You are free to make up whatever details you like, and are
welcome to make creative choices on hashtags (or lacktherof), length, style,
etc. 
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