INBOX IMPACT |
EMAIL STRATEGIES
THAT WORK

Learn how to create effective emails by leveraging common email platforms,
optimizing content, timing, and calls to action, while measuring results and
ensuring compliance.
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- Excellent
- Very Good
- Good
Fair
- Investigate
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WHAT IS A GOOD OPEN RATE? ...ooe. (CC)
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40%+ Excellent

Very Good

Good

25-30% Average

Needs Attention
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70%+ Healthy 30%+ Healthy

75%+ Strong 35%+ Strong

80%+* Excellent 40%+ Excellent
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In addition to open rates & click rates

TREND:
Compare the last 8-12 sends, not just one edition

CONTENT:
Identify topics and links that consistently outperform

ACTION:
Connect email performance to registrations, visits or responses
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TURN INSIGHTS INTO ACTION
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Use newsletter data to continuously improve what is sent and the reader’s experience

Test what earns attention &
improves opens.

Deliver the right information

to the right groups of people.

Track when readers are most
likely to engage (A/B tests)

Use click behavior to identify
what readers value most.

Mix of company news, employee
spotlights & upcoming events

Periodically ask readers what
they want more or less of.

f~ L AT
L LT

L

Nene %D[

CHECK % Zﬁ

[
I

7 7 N ?, P P
B0 RE B B0
', e
) /] /| )
Eos
7 AP
b, 7|
hd DB
S}

MEASURE = LEARN —> ADJUST —> MEASURE AGAIN
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REMINDERS

See FULL EVENTS CALENDAR below these featured reminders.

WHAT'S NEW

SERVE THE LORD WITH GLADNESS

Archbishop Rozanski's Weekly Message

UPCOMING EVENTS

JESUS MADE HIS LIFE A REPARATION AND
CALLS USTO DO THE SAME

SEPTEMBER
Fall Wellness Screenings & Flu Shots




Amendment 3 and the November Ballot

ST (VAT TO KNOW ABOUT THE masi ‘

- Speake Jamie Morris, Executi eDi . g ‘ @ scqnnqble (think SOCin mediq reading)

Join us for September’'s Lunch & Learn

| | @ Basic information with link to full details
Bring your own lunch and plan to learn something new.

Join the Respect Life Apostolate for its September

Lunch & Learn featuring Jamie Morris, Executive @ Use pICtures & Images bUt Wlth purpose

Director of the Missouri Catholic Conference.

® Fleur de Lis Room

; I;;s; :;ptemberﬁ x Q \ @ Emphasize key words & dates

Jamie will provide an educational overview of the new

Amendment 3, which will appear on Missouri's @ Images ShOUId not repeat |nf0rmqtlon

November ballot, helping participants better
understand the measure and its potential implications.

¢ For more information, view flyer HERE

NEWSLETTER BEST PRACTICES % ..cimoces:

"-.’ih-ll'
INBOX IMPACT | EMAIL STRATEGIES THAT WORK ' OFSEEOVE - camaitserons



___||s ARTIFICIAL

INTELLIGENCE

CATHOLIC
COMMUNICATORS
COLLECTIVE sarchsTL

1T/ OFsT.LOUIS
N




OF ST. LCO

E M Al I_ ASS I STA N C E ‘ ARCHDIOCE

INBOX IMPACT | EMAIL STRATEGIES THAT WORK

USE FREE Al WITH CAUTION.
Anything that you put out there is
“free game.”

DO NOT use sensitive information.
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Contact:

Michon Pals - michonpals@archstl.org

Lisa Shea - lisashea@archstl.org
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